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Meeting Agenda 
DLC Industry Advisory Committee Meeting Q2 2021 

Thursday, May 13, 2021 3:00pm-5:00pm Eastern Time  

 

• Welcome & Agenda Review  

IAC members welcomed and the IAC members introduced themselves to the newest IAC 

member. The meeting ground rules, meeting agenda and current charter reviewed. 

o Reviewing priorities:  

Top three priorities from the Q1 IAC meeting poll were reviewed. The idea of a priorities 

framework and sub-committees were introduced to help foster more engagement and 

allow for more discussion around topics beyond the scheduled quarterly meetings.  

  

• Updates:  

o IT 2.0-DLC is updating the website, application portal and QPL. Aiming for Summer 2021 

launch. 

o Hort V2.1 Scope includes DC and modular products, externally-supplied actively cooled 

and LED replacement lamps. One month away from final policy release. Proposed effective 

date will be determined by IT 2.0 launch. 

o DLC energy reporting working group-RFP sent out. The goal is to create a template to 

consolidate efficiency reporting. 

o IAC Q3 in-person meeting. Proposing on 9/1/2021 in-person in Boston-area. 

 

• Report Outs and Discussions:  

o DLC 5.0 Delisting timeframe  

 Supply chain considerations 

Due to supply chain disruptions the DLC is extending V5.0 delisting by 6 months. Old date 

12/31/2021 now 7/1/2022. V5.0 to V5.1 update app cut-off also extended 6 months. Old date 

10/15/2021 now 4/15/2022. 

o DLC6 Implementation 

Version 6 will be postponed for 12 months was 2022 now 2023. 

 

• Linking QPLs (poll) 

Members have indicated linkage as their highest priority for DLC program improvement. The DLC 

engaged the committee in discussion on how linkage would provide QPLs with potential 

interoperability among SSL-NLC products. More outreach to stakeholders will be done after this 

meeting.  

Polls were not conducted due to discussions and time constraints.  

 

• Outdoor Lighting Strategy  

o Program Status to-date 

Market dynamics for outdoor lighting, utility members and needs of their customers were reviewed. 

The 2020 market research study included 300 in-depth interviews highlighting priorities of light 

pollution, color, impact on life, glare and connectivity.  

o Market Deployment Strategy 

LUNA was developed to fill a gap in the market for “Dark Sky” solutions. DLC will continue to offer 

V5.1 non-Dark Sky QPL.  

 

• Wrap up – Q3 Meeting Topics 


